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What is SEO?
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ωSEO = Search Engine Optimization

ωA division of online marketing with the 
purpose of building content that is more 
understandable and readable by search 
engines.
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ωBuilding pages ONLY for search engines

ωEngagement of unethical practices to gain 
search engine favor.

ωAn exact science



Why Should You Care About SEO?

Google  
5,421,943,000 

Yahoo!  
1,448,140,000 

MSN/Live!  
841,457,000 

AOL  
357,025,000 

Ask.com  
169,116,000 

All Others  
386,024,000 

Google

Yahoo!

MSN/Live!

AOL

Ask.com

All Others

ωGoogle 5.4 Billion Searches per Month

ωYahoo! 1.4 Billion Searches per Month

ωMSN/Live! 841 Million Searches per Month
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Total Search Engine Traffic

There are over 
2,000 searches per 

second on just 
Google.com, in 
just the United 

States! J

I really want to 
get my quality 

content in front of 
that audience!



Tribune SEO Statistics
ω2007 ς22% of Visits from SEO

ω2008 ς31% of Visits from SEO

ωDoubled SEO Visits Y/Y

ω2009 YTD ς36% of Visits from SEO Source: Omniture
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ωHTML Changes

ωCMS Enhancements

ωCross-site Linking/SEO Planning

ωNewsroom SEO Training Seminars

ωSEO Task Force Development
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Wow! 36% of 
¢ǊƛōǳƴŜΩǎ 

traffic is from 
SEO?!

SEO Stats 
(Visitors) 
2007 SEO

SEO Stats 
(Visitors) 
2008 SEO

SEO Stats 
(Visitors) 
2009 SEO



Why the Obsession with Google?

Google
72%

Yahoo!
15%

Microsoft
8%

Ask
3%

All Others
2%

tǿƴΩŘ!
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Page of Search Engines!

Well, looks like 
getting to that 

first page is 
REALLY 

important then.



How a Webpage Ranks Well in Search 
Engines

LinksPopularity

PopularityTrustAuthority

Authority
Similar 
Content

Relevance
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The Psychology of Googlebot

ωDƻƻƎƭŜōƻǘ ŘƻŜǎƴΩǘ ǳƴŘŜǊǎǘŀƴŘ Ǉǳƴǎ

ωDƻƻƎƭŜōƻǘ ŘƻŜǎƴΩǘ ƎŜǘ ƧƻƪŜǎ

ωGooglebot is a robot not a buddy of yours
Literal

ωGooglebot only understands what you tell him

ωaŜǘǊƻƳƛȄ ƘŜŀŘƭƛƴŜ ƻŦ ΨDŜǘ LuckyΗΩ ǾŜǊǎǳǎ ŀ 
Ψ{ǘΦ tŀǘǊƛŎƪΩǎ 5ŀȅ .ŀǊǎΩ ƘŜŀŘƭƛƴŜ

ω[ŀǇǘƻǇ ΨŎŀǎŜΩ ǾŜǊǎǳǎ ƭŀǇǘƻǇ ΨōŀƎΩ

Context

ωDƻƻƎƭŜōƻǘ ŎŀƴΩǘ ǊŜŀŘ iFramedcontent

ωDƻƻƎƭŜōƻǘ ŎŀƴΩǘ ǊŜŀŘ ƛƳŀƎŜǎ όƴŜŜŘǎ ![¢ ǘŜȄǘύ

ωDƻƻƎƭŜōƻǘ ŎŀƴΩǘ ǊŜŀŘ javascript

ωGooglebot barely understands flash files

Blind 
spots

01100111 01101111 
01101111 01100111 
01101100 01100101 
01100010 01101111 

01110100



SEO: Where Do I Start?

Weather What are 
people 

searching for? 
How can I find 

out?

Sports

Local 
News Movies

PoliticsFashion

Food

Horoscopes

Travel



https://adwords.google.com/select/KeywordToolExternal

Google Keyword Research 
Tool

Provides long list of 
related terms (exports)

Shows approx. search 
volume

Shows advertiser 
competition for terms

Shows keywords by URL

https://adwords.google.com/select/KeywordToolExternal
https://adwords.google.com/select/home


http://www.google.com/trends

Google Hot Trends: 
Introduction

Top 100 Search Terms

ωShows highest volume 
search terms by percentage 
of increase

ωUpdated every hour on the 
hour

Powerful for . . .

ωBreaking news

ωHistorical top terms by date

http://www.google.com/trends
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Google Hot Trends: An Indication 
of Hourly Search Trends

ωVolcanic ςExtreme volume, usually high competition

ωOn Fire ςHigh volume, considerably less competition

ωSpicy ς{ǘǊƻƴƎ ǾƻƭǳƳŜΣ ƴƻǘ ǿƻǊǘƘ ŎƘŀǎƛƴƎ ǳƴƭŜǎǎ ƛǘΩǎ ŀ 
hyperlocalǘŜǊƳ ƻǊ ȅƻǳΩǊŜ ŀ ǎƳŀƭƭ ǎƛǘŜ ǘƘƻǳƎƘ

ωMedium ςMedium volume, not worth chasing after

Hotness Factor

ωGraph ς²ŀǘŎƘ ƛǘ ŀƴŘ ŎŀǘŎƘ ǘŜǊƳǎ ǿƘƛƭŜ ǘƘŜȅΩǊŜ ǎǘƛƭƭ ǇŜŀƪƛƴƎ

ωRelated Searches ςUse them in your body text, 
subheadlines, etc.

Other Things to Consider

http://www.google.com/trends
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Think Creatively.



Google Trends: Compare 
Search Volume by Terms

http://www.google.com/trends

Compare multiple terms to determine which term receives the highest volume of search 
traffic.

Use the drop down menus to change the date range and regional data sets.

http://www.google.com/trends

